Findings from a survey of 73 corporations and corporate foundations show that the business sector is taking a variety of approaches to grantmaking during the coronavirus pandemic, with added flexibility and bolstered giving budgets leading the way.

The survey, conducted by the Charities Aid Foundation of America, in partnership with CyberGrants and the Association of Corporate Citizenship Professionals, was designed specifically to look at how companies and corporate foundations are adjusting their giving in light of the pandemic‐related economic shutdowns and disruptions to operating environments affecting them and their grantees. Some of the top findings include: **Nearly three quarters of those surveyed---72%---said they had increased their contributions to charities.** A quarter of the corporations surveyed are giving 10--25% more, and over 12% are giving over 50% more. Just 8% of respondents said they had decreased their giving, the report said.**Many are expanding their grantmaking areas, and the types of funding they provide, as well as making other changes to their giving strategies.** Even though recent trends show corporations increasingly aligning philanthropy with their core business, there has been a shift away from that in recent months, with 31% expanding the focus areas of their grants to ensure that funding can reach a broader swath of the nonprofit sector. About 17% of respondents also said they had expanded the geographic focus of their giving; about 43% had increased the number of grants they\'ve awarded; about half had identified and funded new grantees.**Many corporate funders are also allowing more flexibility for their existing grantees.** For example, about 65% of respondents allowed their grantees to redirect grant funding away from programming to meet immediate needs; 54% allowed grant extensions to provide more time for their grantees to implement current projects, to expend the grant funds or postpone reporting; and 48% of respondents have allowed their grantees to use their funding for operational overhead, such as salaries, rent, utilities and technology expenses.

Despite these efforts, the report said, many companies have had difficulty in providing expedited support to help grantees weather the current chaotic environment.

The most common challenge was the grantees\' inability to perform the funded work, given current conditions, the report said. Others reported challenges in identifying new grantee organizations and completing the necessary due diligence before awarding funds. In addition, about a quarter of those surveyed encountered trouble with transferring funds and other logistical issues.

Taken together, though, the data show a corporate giving sector that is working hard to provide necessary support for their nonprofit partners, which are being called upon to provide ever more services for their constituents in hard‐hit areas across the country.

*For more information, the CAF America report can be found online at* <https://bit.ly/39zaP5H>.
